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Wearing Conditions of Outdoor Jacket for Senior Men and Research for
Actual Product Size of Outdoor Brands
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Abstract : This study analyzes the wearing and purchasing conditions of outdoor jackets by senior men who are over 50s,
and examines product sizes of outdoor jackets in the market. A total of 134 questionnaires and sizing systems (or product
size) of 10 outdoor brands were used as analytical data. The results were: a high number of senior men enjoyed hiking
as an outdoor activity, with most of them following this activityl-3 times per month and as a preferred personal activity
for over 5 years. Most needed outdoor wear suitable for these daily life activities. Outdoor wear satisfaction tends to
decrease as people age. The major reason for the dissatisfaction with outdoor wear was price. Senior men aged 50s and
60s emphasize design and color when purchasing outdoor wear; however, men in their 70s considered price a priority.
Senior men preferred outdoor brands based on a comfortable fit. An investigation on 10 outdoor brands indicated that they
had not designated a specific target customer. A comparison of the product size of outdoor jackets with a similar silhouette
indicated some deviations among sizes; however, the age of customers was not considered. The human body tends to
shrink in stature and increase in girth as a person ages; consequently, we need to reflect body shape changes and senior's

size in outdoor wear.

Key Words: senior men(*| 1] '34), outdoor wear(eH--=2] 2] ), wearing condition(2-8-2 &), product size(#|&X]5)

1. M =
T 5UAl 25} 9 Edse duiklse] BMJ*EFQ"
H3lA7| 2 QBA = 2 Wl 7Yt} o 7pa] ko] &
o1zl ABIRES st o8E-S E717] AR, ol o}
2&o] oFAPGe] FAT JFOE oot ofxko] oF
= A, YA, 71 e o8 TRE EREY 82t
SARE oA g ool oF FuiRELS T

S Zof|uk 2RRE1= Qo] ol d UAF
HZOJU]—J+ 7]_‘:.1\4 KeN E./\]oﬂ
ZEE oEolgte A4S KA e (Park et al., 2002), ©]

ol
AT

= oF=o] oFAeE HBlE Yo7|3 Q) ok ¢
FAIAS 2010 3% 25009 ¥, 2011 4% 35109 &,

20129 5% 51709 9, 20139 6% 90002 Yo = sjulth |
Zody gl o, el EalE XaPdelo] o2t
Zo|th(Koo, 2014). ol ujg} B2 JA|Eo] LrlE 9
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ok At the 2o opldsor gske 5 A=
& 3% 8 U}%—ébz At

olgst 7k AL 93 Hu) AT of o] =S I}
WA sk AElE *MO% off theh #le] EoA 3L glx:} ol
EJE AlUejgh A7zt 187t Ee] EEgle] AR ARkt
£ 9JHIth(Lee, 2007). 4H37AAATA0l w2 FA) )T
Z 500019 HIEFL 13.7%= Folalon, 20209 o2 7A|
H2 ZHE 50~60the] NEJE Aol XA Q1] At
oS A Roz AW ut. L3k o]|Se] An] AF

& 148% ol & Aolg}t o|=&}aL Uti(Jung, 2013). AL
o] Zofol|lA] oln] Alolel] &k gt niAIY FEo] A%t
HRow SJFAY g ool Wpti o] e} o] Ha st
=

AF7HA] AlHe] e&e] et e T<ed] AF
2 3 =209 A AT(Ahn, 2003; Lee & Kim, 2007),
=219) B8 A (Lee, 2003; Moon, 2008) 5o= 2] tf
g o] T2 AU ] 875 Fs] WS Eakal Qe
H, R o AUl E e R slar Jlo] W AUl E
WFoR & AT mvgk Eolnh. Bg tirhe okEo] 9
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F A= HdFS e g st 9om(Lee, 2014a), Al
YolE 98 o B3XFAAV iz A A Yo o<
AYEA o] FE3] IHEA| £33 ATHKim & Lee, 2003).

wEhA] B AFelX = AlUe] FAEC] ofxEe] EE Al
ozl YABNME HskA e F e 7152
ko] AF AAE g Z12ATFEA S0 o] P
Asehs okio] Azl 2Hg B T dEE vofsla,
A TE R Q= okze] Al XFAA B AEXTE
Atz gt o)F B3l sodl o4 Alue] Eade] AP
A TRl 275 wde WIS AL ok ko] AFlE
Ag 98 As2 &8st} i)

Py
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W A froeer

2.1. Y oIREZ0] o|F JuEE
FZ oFEe] 9F =2 7158E skl AES

2011). B3 AR AJAER okxEo] olFe Ao Mg F
S 754 obxEo] oRAIE ok oFe TS
I oy bRl ARolg ApHsst 7158 AHTd Ao
2 A dlo] AlFeR YE 4 AUtk

WA AFS AT AR Al AFE, F0F S

3]

olREe] O|Fe] A TAS Axdt thEAQ] AFeE A
719 712421 715 s B, viEEE o] gg W
A} 382 (Heatex), TS ©]-8-3 A=FRI(Wind turbine
generator), AFX3Z} GPSAH K] Hdo] 7Ms3k B¥ub(Life
cam) 5°| F&E o] AthYy, 2014). B (www.millet.co.kr)ol
Al A AYE R 2AZlE Al ek Vs JEE 7
2 Auteld 71E7F WAE o], Gt 10=5FE 94 10
7] 9 25 EA4o| 7Fsstal, ARl AZI7E AR
o Fo = FEIAH 2a10] A4fo] WA 3 2eE U
FTHKim, 2014).

71574 AFE ol AlE dlole 7189 of2ko] ¢R{9
71578 I E A8 YdEoR FE3E] A8 7Fse v
A1 AFANE A Utk #Holo]  fY-(htp/
www.layerunion.nety 20~30t] 23S ECR she AFY
obxEo] HAER ofxko] ofFo] AMEEHE 7|53 <] HHE|
A AE3AME AHEE YARIS Fal Hbsl Az
tr}elS 73Z3H(“Casual and outdoor”, 2014). FWAX=
(www.handsome.co.kry= 400 A FAANRE ElO R &)
w, oo nigEto] AFld| EANX|AES] AFNS HEA|
7 LFA G = F87s 3 (Lee, 2014b).

ol ofd AMEE 758 e B TRVF

A

(S

ATHRho & Park, 2014). =27 ©] Z (www.northcapekorea.com)
o] AA MY 2Ael “DEIHE I (Ultimatech)’= 92 37]
Hrp 22 pe g 222 g WS VA A,
A xS JE AFRG 1IBFER JPET LEZI2ES
(www.offroad-korea.com)y= ZAB|A}E0] o}2%o] o|FE o}
To] &5 1 ol M E A5 Aeeiths FE L
A3l A RIS AF ALFCE 5, o] oMz
718 B2AE AREsl] 37155 ol&she A 2] AlE
ZHIE YA e g Wike 2SR she AlEiAsE
732319 H(“Functional outdoor wear”, 2014).
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2.2. OFR=0| o|F 7 EEt

ol9=o] o FE okl A¥x = YADFS il FLEHE=
olB oz Ao} &g 93t FAEO 278, 27 il
|5, 7% 232 & F EF gxixz 9
(Park et al., 2002)3}12 = uy
S0 7HEA 3 tid e ddEeE 4Tt §
Elof 7R3 Q). oo} WEkEo] HH AFA T olxmo] &
55 93 oFol B3 AT (Park et al, 2002; Ryou, 2009)
oA YES R B0l et AFE 3 oo
o]Foll &3 AF(Cho et al, 2014; Lee, 2010; Lee & Park,
2013)2 A Lot W= = AR ol

olo] oF AIES HA%E AFH(Oh, 2011914 oF-=o]
O F AEE UiFE SYEMEEe] F{s Joerz Sy
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7+ s FEHA Jual Bk Lee(2011)s oF-
o] oF AAriAleIN B AHSE ARSI IA Rl
om, A2EY R v EH ol AFdeiele] ALt
o] REsrta 9tk 3, 2% g} FAo] oM E
HHsAA HAUESH A48T & e obeEo] oFe] ¥
24E ArEA

Lee(2010y= 20~30tH 4¢] 4AvAd 855 WEAl7)= Eb
2o} AL TAHES sl Slal AvR) 2galE 24 A
3}, 71&el 71 Bake Bol 3, difte] FHu|EEold 7t
=3 3 SRS Z71E HIRE AleRlelgly 24

Ao RN FNHOR ZFolol T SRR FrEAYH
4

b

k4
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o2 gl Lee and Park(2013)S S5 LH|AE tigo =z
g AT obxEe] oRE ofko] EEolxT E8sh=
ARG dFAYGA gl anAEC] o BrkL 19,
AB|Eso #3lEES & W T2 ofxEo] oFE &8 ¢
T spqich B3, ool oFUT AT ETRs TS
24 F U= Gyt AAFLoIR ] FaTt s ol &
A&t} Cho et al(2014)S o}2-%o] &F7} vuld 71ATe)
tFet ARl 502 FAY Y] &8 WgskR] Xstar
AT WLk S0 o4 FAIUoES A8A4 Hrke TRl
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WG oA ok
F3ar, it owA Helekelel e ek
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Aol ] o] Sl 8e) A9 A7 % A4
A1 A

3. ol

3.1. AlLof Hd "E=AL

B Aol AUe] GBS ool AR e R T+
WAEE Ak gkl AREFALE AAISATh ZARRARS
B4 gl AR ole] BES S5k 504 °V*4
dAolth. 2AIZHe 20149 1094EH 197K%eH,
20055 vhEzsle] W]S|5Rs) Sl B Y of P
RS ASE 13472 AF B4 ARE *l%o}ﬁ? At
Nge QPEAS 54 B 35, ofgxwe] 5 B 5
£, ARTol R AGAde A opgom Pysich AR
22} ARE B8] 78 ARE SPSS 21.0& AH-Ele] FA
Ao, 71E5A, MR, TS, wARS
SRR =

3.2. OFREO{EME X|$ZA}

A AEFR oREolHA =] X AREE Tletsl]
A, =l okx=e] of Ha= F A=} miE s FuE
ated 1070¢] HAEE AL tide R sl e
HAE YAl ES Fal 2F HAl=o niguto] - ofx=o] A
Zle] AFAA B AFATE _7,:/\]—01—9\11:} e Afo|= o}
oM Agsks Al 62k AAXTFIAL BIME viRoR Fd
GOt Aol (50~60tH)e] AAA S vlaLste] Alyo] B
o] APslel] W AFAA ] oS vEE AT

4.1. OIR=0{ 2|7 =AY

4.1.1. AR £

A e AREEE Fig. 13 o). 500171 587 (43.3%)
o7 7P Bgon, theo® 60t 53%(39.5%), 700 234
(17.2%) =oldch zk A5dE dAubr)el SRR po] A
B 50~54417F 319(23.1%), 55~59A417F  2778(20.1%),

Table 1. Characteristics of respondents

Fig. 1. Age of respondents.

60~64417} 268 (19.4%), 65~69417F 277 (20.1%), 704 ©]/do]
239 (172%)°10th. ZAIERE] 719 2574 39dAE &
HEH BT J)e 50~54417F 173cm, 55~59417F 170.2cm,
60~6441 71 168.6cmol™, 65~6941 €} 704 o]AFe zhzh
168.2cm= UERY, A% o] F718rE Het 7|7t oAl A
< & F AJT B A= 50~54417F 72.8kg, 55~59A1
7} 70.3kg, 60~64417} 67.8kg, 65~69417} 67.9kg, 704 o]
2 66.7kgS 2, 7]9F 7o) Bt AT Ao TS
o= Z1 o2 UERITHTable 1). Al AR tisir=
]u:l(53 0%)0] HEAFo 2 A7kt 23513 0111 &0
2 7278 AYPolgta Azsl= SHA) 404(29.9%)0.F 1}
Ebb&t}. ol olg=o] FES Ee AlYY YHEL vlEA
14_ H]u]_o] /\]_alo] 14*7 EHH\:' 7(47(—15} 5(.]]6:]_9_ Ox];].*r 9}1—_
AR A F Ut Bgh 2ASEE e =R1Ee] AA
458 R Fe =150 vlE AgHoRE 27 ARl diE
Zek AR 7RIYE A7 43K (Choi & Hyun, 2000)2} =
2 o] sk AoF, B AT ZARNER JA] 2R A
ol sl s = *Mro}t Aoz Bt

4.12. o} Eo0] Y

AlYe] FAE0] E7Aske obEo] &E2 FAte] 907
(672%) 22 7P WHIL 322 FAIZE 178(12.7%), 7173
o] 12%8(9.0%) =elUTh. 7[ElZ= ARA B, F2Z 5ol
At okgme] EE7I7ke 5\ ool 588 (43.3%) = 7P
gtor, o2 351 wgko] 387 (28.4%), 1~31d w|vlo]
27%H(20.1%) =02 VRt AUo] FAEC| o2k &5
8] A& e AS & T AT o= e Wl

T Y 1337} 48H(35.8%) 0% 7P Bgteon thow ¢

Age 50-54 55-59 60-64 65-69 over 70 Total
Category (n=31) (n=27) (n=26) (n=27) (n=23) (n=134)
Height (unit: cm) 173.0 170.2 168.6 168.2 168.2 169.8
Weight (unit: kg) 72.8 70.3 67.8 67.9 66.7 69.8
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103] wigke] 407 (29.9%), ¥ 4-83]7} 249 (17.9%) wolATt.
olgEo] BEg Wol ke A d W Ul vk 8%
o] 407 (29.9%)°1 L, o]S AL 71S 4478 (32.8%), B
2395 (17.2%), A< 167(11.9%), & 11H(82%) o2 H
7H) olxko] BE-S £V AlEe] 50%0l 23l TH(Table
2). ofxEo] B5S ke WL ikleE EEske SEALE
AR 537 (39.6%) 2 7P Wekal, BR ARIEH A &
FITE SHA) 528 (38.8%) 07 24F ol BT vt
9, F33)o &&Ee] ArkAY HE7E Bl A&Eo] e
SEAE UHoR W2 HES AAE, AU o] BHES
obeke] &5 A WA FHTRE 259 Y T §58
M33R= S & 5 A9tk Pack et al.(2013)2] A7A F
500] 24de] ofelghE 54354 wlwshd 17ks flE € 1~23]
okl 31, MH oz SEslE HlEo] A UEh 2
A4z} fARSHAT

Table 2. Frequency and details of outdoor activity

Category Freq. %
Hiking 90 67.2
Fishing 17 12.7
Classify .
Camping 12 9.0
Others 15 11.2
under 1 year 11 8.2
1~3 years 27 20.1
Career
3~5 years 38 28.4
over 5 years 58 433
3~4 a week 22 16.4
4~8 a month 24 17.9
Frequency
1~3 a month 48 35.8
under 10 a year 40 29.9
Spring 23 17.2
Summer 11 8.2
Season Fall 44 32.8
Winter 16 11.9
All seasons 40 29.9
Total 134 100.0

: cell which frequency is the most in each stature group

Table 3. Satisfaction of outdoor wear

Safety ~ Others
3.4% 4%

Functionality
18.5%

Activity
74.8%

Fig. 2. Wearing condition of outdoor wear in usual life.

1o

;1'
o] 9RE AA&3h= SHARE 100
(75.4%)2 2 24814 Feths SEAF 349 (254%)H 0 AR
A UeiEth ddAEoA ofxme] oFE FEshe ol
2E @5A0] 89%(74.8%)0E 7P B4 Yehd, theow
7157301 229 (18.5%), FH/dol 498 (3.4%) olAThFig. 2).
ol = AH|AEO] of2ko] AlF 7 F B8 WS =
ARt &k T(Micromill embrain, 2011014 o}2Eo] F{FS
ol2to] g W o} HAAlCE WA 2HEstal Atk
AANE AT Aol oJAlE AUe] HHER ok
= WS Hego= SE3lHA o8] Aaxr)
e o Frske IS & 7 Ao
GAE0] FE3AL Qe oo 9Fel uE
71]

=2 7K A3 Bet 342802 Uehth

4.13. o}xxo] oF
LGl A o=

T+ 326802 AR FNETE STt
Wolxls AE & 4 UATHTable 3). ol& 2] o}2ko]
o|F7t avtelH, Fang wige] tizFgo] FollA & & 3l
o] F& 2030012 Bl sl glo] AlUololA A gl
oFmo] oRFe AR Aol BEE4E o= oFo
P ST Yol Aog dAvtEr dA) 2gsle ol
o Rl BV i ¢ SEHAE o BN o
Eoj2 A3, SEA Ul 7H4o] Biay] ulRolgtar
gato] AYe] GAE f% ofxko] oF Al Al FElF
7t4 dAo] Hasitia AZET) Paek et al.(2013)3 Lee
(2010)2] Aol = AF T Aol FAGle] oFx=o] 2R
st 7HEERte] A53] =4 YEelTh

Qo
(9 oo do 1 & o

Fully Fully
Age Dissatisfy Dissatisfy Ordinary Satisfy Satisfy Total M(SD)
Freq.(%) Freq.(%) Freq.(%) Freq.(%) Freq.(%) Freq.(%)
50s 0(0.0) 2(1.5) 28(20.9) 24(17.9) 4(3.0) 58(43.3) 3.52(0.68)
60s 1(0.7) 2(1.5) 29(21.6) 18(13.4) 322) 53(39.6) 3.38(0.74)
70s 2(1.5) 0(0.0) 12(9.0) 8(6.0) 1(0.7) 23(17.2) 3.26(0.92)
Total 32.2) 4(3.0) 69(51.5) 50(37.3) 8(6.0) 134(100.0) 3.42(0.75)
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4.14. okx%=o] o F iy

A7 ofxo] oF TR 12371 919 (67.9%) 22
7P =A e, TR0 2 3~43]7} 29 (21.6%), 5~63]7}
117 (82%) =olAth. okx&=o] oF Fuf Al 7P¢ I#fshe
HogE yxriel 2 Aol 45 (33.6%)C2 7P =7 U
wow, 3o 7154 % 2HE3to] 32%(23.9%), 7140l 28
H(20.9%) oIt ol 50t AlUojeiio] oo} oF
A Al CjRplot 4lu) Al el Bale] Brie AyAst
(Cho et al, 2014)2} fAFSIITE AFE= o] A] ZHsH=
As ATE A7, sodl= TRkl 2 Ao 229 (16.4%) 02
7P wgem, o2 75 B e8] 15%(11.2%)
olAtt. 60ti= S0thel mIRERE TRl B Age] 17
(127%)02 7P &2 Hlgol3l, th&oZ 713 7154 2
zhg-7to]l Zbzt 117%(8.2%) wolyth 70tl= 7F7o] 84
(6.0%), THro2 Al 9 At 715 9 2Hg3te] 7zt
6 (4.5%) =0]ATHTable 4). ©]ZH 50~60t]E o}%o] o7

Table 4. The main concerns to buy outdoor wear

Price Brand Design ~ Function = Material

/Color  /Comfort /Quality
50s 9(6.7) 8(6) 22(16.4) 15(11.2) 4(3)
60s 11(8.2) 8(6) 17(12.7)  11(8.2) 6(4.5)
Over 70 8(6.0) 1(0.7) 6(4.5) 6(4.5) 2(1.5)
Total  28(20.9) 17(12.7) 45(33.6) 32(23.9) 12(9)

: cell which frequency is the most in each stature group

Table 6. Preference and reason for outdoor wear brands

Table 5. Size of actually wearing outdoor jacket

Under 95 100 105 Over 110
50s 18(13.4) 28(20.9) 12(9.0) 0(0.0)
60s 19(14.2) 24(17.9) 7(5.2) 3(2.2)
70s 6(4.5) 12(9.0) 4(3.0) 1(0.7)
Total 43(32.1) 64(47.8) 23(17.2) 4(3.0)

. cell which frequency is the most in each stature group

T Al Al FHE, T0dls 1HEE 7P TEeEs
Aol e Zo|7t Ues & & U

AlYe] do] dAl 2E FRA ool AAY Ale|zE
10057} 648 (47.8%)2.2 717 BWokow, TR0 = 955 o|3s}
7} 439 (32.1%), 10537} 2398 (17.2%) s°|UtH(Table 5). ©]
2 B35 s Hals o AE v Al 1005 7|FE08
FE HwslarA) st
Ao} G ESo] Aashs olgko] oF HHTE Table 6
2t E3o] 361 (26.9%) 0% 7P Bk, theo g FQ
F2F 27} 28%(20.9%), Kook Edokar) 22t 177 (12.7%)
wo|qth Bzl mE A3 olfe 28] 378 (27.6%)2
2P =4 JEReH, tggog FeAel sHHol 279
(20.1%), TIAFl = 2ao] 259 (18.7%) =olUTH AHE=
Hal= AEolfol )7t JEA AHE Ax, 2E ARl
A tiAlE Zggtelglal S Blgo] Egit) sodls Bis
Mzl FEHR 7T F8sitha silon, teoE &)
715483 TRl B A oIt 60tle 2R, TRkl 3

i)

Category 50s 60s 70s Total
Kolping 15(11.2) 16(11.9) 5(3.7) 36(26.9)
Kolon 10(7.5) 10(7.5) 8(6.0) 28(20.9)
Blackyak 11(8.2) 5(3.7) 1(0.7) 17(12.7)
K2 6(4.5) 9(6.7) 2(1.5) 17(12.7)

Preference of North face 3(2.2) 5(3.7) 2(1.5) 10(7.5)
outdoor wear Nepa 3(2.2) 4(3.0) 1(0.7) 8(6.0)
brands Colombia 322) 1(0.7) 322) 7(5.2)
Eider 5(3.7) 1(0.7) - 6(4.5)

Lafuma 1(0.7) - - 1(0.7)

Millet - 1(0.7) - 1(0.7)

Others 1(0.7) 1(0.7) 1(0.7) 3(2.2)
Comfortable fit 14(10.4) 13(9.7) 10(7.5) 37(27.6)
Functionality of textile 11(8.2) 7(5.2) 1(0.7) 19(14.2)

Reason of outdoor Durability 3(2.2) 1(0.7) 2(1.5) 6(4.5)
brand’s Reasonable price 15(11.2) 11(8.2) 1(0.7) 27(20.1)
preference Design/color 11(8.2) 12(9.0) 2(1.5) 25(18.7)
Suitability for daily wear 8(6.0) 11(8.2) 5(3.7) 24(17.9)

Others 1(0.7) 2(1.5) 2(1.5) 5(3.7)

: cell which frequency is the most in each stature group
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Table 7. Demand on compatible outdoor wear for daily living

50s 60s 70s Total

Resonable price without
needless functions

Acceptable color 12(9.0) 11(8.2) 3(2.2)  26(19.4)
Acceptable design 2(1.5) 1(0.7) 1(0.7) 43)
Portable light weight 7(5.2) 8(6.0) 43.00 19(14.2)
Plenty storage pockets  5(3.7) 5(3.7) 1(0.7) 11(8.2)

: cell which frequency is the most in each stature group

32(23.9) 28(20.9) 14(104) 74(55.2)
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Ql 7Aoo b= oldo] 148 (552%)= 7HE =A
Uelgon, tggoz Fust Algolglow E4th 7 261
(194%), FAE F A& WF 7P A7 199
(14.2%) <=01UTh. o= A ofxo] oF7}
et Aol k4 Emd wg w4 AP = 9
(Chung et al., 2013)7 Wehs o] slH, AlUo] HAHES
o WG FE o] oFE BT 7SS AlAS
Tl 71 AAo] mi¢- F8sihar Az

4.2. OF2E0] 2|7 X[F=Al

421, o}x%o] oF Huls X]4H|w

Al AlTFR ool BAl =] X4 ARSAEIE Tt
3, = oo} oF BHE F A= vEs FAR
3l olxEAHAME (]2 XFE ZARBIATE AN oF

Table 8. Basic windbreaker styles and prices by brand

SEo] oF Hilte I eple wE AAEI X wor
2] AR AkeRlolu H ARUE gidoR sl Ao
itk 23, Ui, olold, el AAAE 955E 1107}
|, AeFaxz, oA, ElEnle] - 95FE 115714 A|
AlEo] A em APujol A¥ = o] XaE 90RE 110,
= 907E 117K AAE] Uit 23y 2E Hil=
A A gl Q) AFEL 955 E 1100] iRl lTh
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(unit: won)

Drawing
Brand Kolping Kolon K2 Blackyak Northface
Price 226,000 440,000 229,000 220,000
Drawing
Brand Nepa Colombia Eider Lafuma
Price 179,000 161,000 190,000 239,000 190,000
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Table 9. Comparison of windbreaker sizes by preferred brands
(unit: cm)

Length Circumference
Total Shoulder Sleeve Chest Hem  Wrist
95 68 46 63 110 105 -

100 70 48 64 115 110 -

Brand  Size

Kolpin,
pine 105 72 50 65 120 115 -
110 74 52 67.5 127 122 -
95 67 44 63 100 - 24
100 - - - - - -
Kolon
105 - - - - - -
110 - - - - - -
95 68 455 63 109 103 -
100 70 47 64 116 108 -
K2
105 72 48.5 65 121 113 -
110 73 50 66 126 118 -
95 70 48 - 115 110 24
100 72 50 - 120 115 25
Blackyak
105 74 52 - 125 120 26
110 76 54 - 130 125 27
95 - - - - - -
100 - - - - - -
Northface
105 - - - - - -
110 - - - - - -
95 68 46 60 112 - -
100 70 48 61 118 - -
Nepa
105 72 50 62 124 - -
110 74 52 63 130 - -
95 - - - - - -
100 - - - - - -
Colombia
105 - - - - - -
110 - - - - - -
95 70 45 63 109 103 -
100 72 47 64 114 108 -
Eider
105 74 49 65 119 113 -
110 76 51 66 124 118 -
95 70 48 62 113 111 -
100 72 50 64 118 116 -
Millet
105 74 52 66 123 121 -
110 76 54 68 128 126 -
95 73 49 62.5 118 116 -
100 75 51 63.5 123 118 -
Lafuma

105 77 53 64.5 128 123 -
110 79 55 65.5 133 128 -
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Table 10. Comparison of body sizes by ages (unit: cm)
Category Circumference Length
- - Drop
Age Chest Waist Hip  Stature  Arm
30s 99.2 83.6 95.7 172.2 57.8 15.6
50s 96.4 85.2 92.3 166.3 55.6 11.2
60s 96.3 87.5 9.2 164.4 552 8.8

http://sizekorea.kats.go.kr



AJLfo] 9] ool AZIAEEE] W ofREe] HHE AFFEAF 633

Fig. 3. Body type change of male in 3D measurement.
(http:/sizekorea.kats.go.kr)
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